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  &	
  Technology.	
  Her	
  work	
  is	
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  on	
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  privacy	
  
rights	
  through	
  pro-­‐privacy	
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  and	
  regulation,	
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  with	
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  to	
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  and	
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  emerging	
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  Advisory	
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  of	
  the	
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  of	
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tank,	
  and	
  has	
  been	
  a	
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  and	
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  at	
  many	
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  to	
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  Commission	
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  Senior	
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  at	
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  a	
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  nonprofit	
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  on	
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  and	
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  industries,	
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  labor	
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  Villanova	
  University.	
  
	
  
Michelle	
  was	
  also	
  a	
  senior	
  marketing	
  manager	
  for	
  Investor	
  Broadcast	
  Network	
  where	
  
she	
  managed	
  corporate	
  communications,	
  brand	
  advertising	
  and	
  marketing	
  for	
  three	
  
web	
  properties,	
  radionwallstreet.com,	
  hedgecall.com,	
  and	
  investorbroadcast.com.	
  She	
  
was	
  also	
  involved	
  in	
  the	
  early	
  days	
  of	
  the	
  first	
  dotcom	
  boom,	
  developing	
  software	
  and	
  
website	
  projects	
  for	
  startups	
  in	
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