
Hrag Kalebjian is a third-generation small business owner and co-owner of Henry’s House of 
Coffee, a 50-year family roastery based in San Francisco. Building on his family’s Armenian 
heritage and deep craft in dark-roast coffee, he has helped grow the business into a nationally 
recognized direct-to-consumer brand known for transparency, fresh same-day roasting, and 
exceptional customer service. 

Before joining the family business, Hrag worked as a financial analyst, specializing in 
forecasting, market research, and data-driven decision support for senior leadership teams. He 
brings this analytical foundation into his role as a small business operator, where he oversees 
operations, e-commerce strategy, supply chain management, and customer experience. 

Hrag is actively engaged in policy discussions affecting small businesses, particularly around 
retail crime, operational stability, and rising costs. As a representative with the U.S. Chamber of 
Commerce’s small business delegation, he focuses on advocating for policies that strengthen 
local businesses and protect community-serving storefronts. 

Hrag holds a B.A. in Economics from the University of California, Davis, with double minors in 
Managerial Economics and Communications, and an MBA from San Francisco State University. 

 


