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Jason Kint is CEO of Digital Content Next, the only trade association to exclusively serve the 

unique and diverse needs of high-quality digital content companies that manage trusted, direct 

relationships with consumers and marketers. Jason is focused on guiding the organizations’ 

diverse and powerful group of members — from established media brands such as The New 

York Times, NBC, Conde Nast and ESPN, to digital natives, such as Vox, Slate and Business 

Insider — into the future and on setting the agenda for discussions on issues ranging from net 

neutrality to revenue innovation to privacy. 

A 20-year veteran of the digital media industry, Jason led the evolution of CBS Sports into a 

multi-platform brand offering premier broadcast, online and mobile sports content as SVP and 

General Manager of CBS Interactive’s Sports Division and served in various executive roles 

launching and leading the websites for Sporting News and all of Times Mirror Magazines’ 

flagship websites under the ownership of Times Mirror, Paul Allen and later Condé Nast. Jason 

has a deep passion for journalism and evolving venerable brands into their multi-platform digital 

future. 




