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September 26, 2018

Dr. Kenneth Stoller

Director

Johns Hopkins Hospital Broadway Center for Addiction
911 N. Broadway

Baltimore, MD 21205

Dear Dr. Stoller:

Thank you for appearing before the Subcommittee on Oversight and Investigations on July 24,
2018, to testify at the hearing entitled “Examining Advertising and Marketing Practices within the
Substance Use Treatment Industry.”

Pursuant to the Rules of the Committee on Energy and Commerce, the hearing record remains
open for ten business days to permit Members to submit additional questions for the record, which are
attached. To facilitate the printing of the hearing record, please respond to these questions with a
transmittal letter by the close of business on Thursday, October 11, 2018. Your responses should be
mailed to Ali Fulling, Legislative Clerk, Committee on Energy and Commerce, 2125 Rayburn House
Office Building, Washington, DC 20515 and e-mailed in Word format to Ali.Fulling@mail.house.gov.

Thank you again for your time and effort preparing and delivering testimony before the
Subcommittee.

Sincerely,

Mhen

Gregg Harper
Chairman
Subcommittee on Oversight and Investigations

cc: The Honorable Diana DeGette, Ranking Member, Subcommittee on Oversight and Investigations

Attachment



Attachment—Additional Questions for the Record

The Honorable Gregg Harper

1. Throughout the Committee’s investigation, we’ve seen facilities suggest that out of state
treatment may have higher success rates than staying local. Is there any evidence that
would suggest that is accurate? If so, please explain.

2. Is there anything else that you’d like to add, clarify, or correct for the record?

The Honorable Gus Bilirakis

1. What entity is responsible for auditing your facilities? Since opening your doors, how
many times have you been audited, and is your experience unique or common in the
industry?



